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Sharing of Malaysia, Thailand and Vietham exhibition
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KONG ELECTAICAL APPLIANCE

Pavilion 1-

Modern Home Fair Kuala
Lumpur in Malaysia
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Date: 9 April 2022
Time: 15:00 - 16:30
Mode: Webinar ( by Zoom)
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Pavilion 1- Seminar on air
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Name: Seminar on Air
Time: 15:00 — 16:30
Mode: Webinar ( by Zoom)




Organiser 2 4#%

HONG KONG ELECTRICAL APPLIANCE
INDUSTRIES ASSOCIATION

EEEREWHS

,,,,,

Implementation Organisation 1 THEE

Yhikpe®

EEAB

Funded by Trade and Industrial Organisation
Support Funlq, Trade and Industry Department
TxE2E TamaEss) gmngn

FISF

Disclaimer: Any opiniens, findings, conclusions or recommendations. expressed in this ma
(or by members of the project team) do not reflect the views of the Government of the H
Administrative Region or the Vetting Committee of the Trade and Industrial Organisation
&ﬁ%‘fﬁﬂiﬁi@m}:ﬁ%@]ﬂ(éﬂﬁ SMERE) FEHTMER, ot s

EAREER T E R e TS e e e,

o

Trade Day | Public Day
7-8 SEP 2022| 9-10 SEP 2022

Time 10 AM - 6 PM
EH 103 - 104, BITEC, Bangkok, Thailand

View Options ~
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Pavilion 2 — Bangkok
Electric and Electronics,
Thailand

7-10 Sept 2022

Hall 104, BITEC Exhibition
and Convention Center
Bangna

Name: Seminar on Air

Bangkok Electric and Electronics, Thailand
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Location

Activity

Date: 7 Sept 2022
Participating companies: 18

Contacts received for
business opportunities: 136

Mode: Webinar ( by Zoom)
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Pavilion 3 — Vietham £} B3 B} December : S %enmmm;mgs
International Trade Fair 1-3 Dec 2022
RNATIONAL TRADE FAIR

s EEE IN HOCHIMINH CITY

Vietham Electrical Appliance Expo, Vietham
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799 Nguyen Van Linh 5treet, District 7, HCMC ASEAN market

Saigon Exhibition &

Convention Center in Ho Chi

Minh City (SECC) — Hall A
A\a{l'713'2° Name: Seminar on Air

Date: 1 Dec 2022

Participating companies: 18




Pavilion 3 —
Vietnam International Trade Fair
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Promotion video
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http://www.hkeaia.org/wp-content/uploads/2014/05/14010037_HKEAIA_38thNewsletter.pdf
http://www.hkeaia.org/wp-content/uploads/2014/01/13090084_HKEAIA_37thNewsletter_web.pdf

Best practice sharing

—_————————

* SE Asia middle-class spending power

* Industrial capabilities in Vietham / Thailand catching up
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Upcoming activity — 4™ PAVLIION, Bangkok, Thailand
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Why Thailand

2nd largest
economy in ASEAN

HK’s 4th largest Strategic location

in the heart of South East Asia

export market in the ASEAN

Funded by Trade and Industrial Organisation
Support Fund, Trade and Industry Department
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Centara Grand and
Bangkok Convention Centre
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Any opinions, findings, conclusions or recommendations expressed in this
material/event [or by members of the team) do not reflect the views of
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Leveraging ASEAN Social Media Marketing

S e

BB A / 48R TED




Brand building in ASEAN
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7 Secrets of Brand Branding in ASEAN::- -
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7 STEPS FOR BUILDING BRANDS
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& FHRR : From Michael E. Porter, "The Five Competitive Forces That Shape Strategy", Harvard Business Review,
January 2008, 78-93. Copyright © 2008 by Harvard Business Publishing.
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BEYINIDE BREINBEFARSZRNLPIN B - LBEETR % 7 30 g
RTHAIRE o AR R RRAE BRI E R L BRI R BIERTBE - LARRE
% (True Case) FAf EPHXRBEEL  BA R VERINEGER  EMARBEITIEAFDN
AIERBELBRETRREERZE -

WEIRHENEEEIRBARBANRRRERBN G 2ETE ER BN/ /&M
BEHEE EL EESRERS HREMNGERE BXTFTER XE B BYoEE

R HTAEB R ERIRNMRIIFTEENE BARESERE BES55EH &

MEBRRERRRERTRERHEANELN 2 EEBE - E - BEAXBAREER MEBRZSD
#535|Fff (Corporate / Brand Identity Guidebook) & & At T2 B K BB i R AN 3k 2k
BRIHE -

[ RRT ] S REEF RS R OBHES  BRAS  EREANTR (KA
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6. NEIERE

B KHb Edward de Bono £ H 1980 £F i iR #)# £ Six Thinking Hats® 2 HHIA 6 I FHIE
FEBTRAENEE HREZTEEE RERMHUBRINEE A EBERIRIEE
BERRIMBEBENIM ACIZEIUEE RERBARERT ERABEEND
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7. TR B&R%

[TRBE% | REELHQEOE S EMBERANBET E 1L
EBERRERIESERRNE T fIMES LR L8 B8R
R RIEEE B QSRS SRR ER NSRS
¥ RRELDISEL I FRNERLE MRERY —ASERAN
REET AILAS AT 2 BRI BPMESRA BEERIRE
£ R ERRE HERES EARRDHELEEEHMN
Ak E 5 -

TREBEERAEEHSEERNMEFTEMLA - & F 58 miE
EEEA AR BEESEEME R LR -R=Re EERXREH
B8 545 BREER BRURBHOFERAREENBEL -
EERAE T EABEETUTER : B ORE (Reset Mindset) ~ B 7
(Redesign Business) ~ BiEmh# X1t (Reinvent Brand Culture)
EHEAER (Reconnect Resources) ~E 5] %/ (Refine
Strategy) * E# 7z (Repositioning) MEZ #1777/ (Rebuild
Capability) & REEFREANAE -TRNBEZHEER—E
BRTAME  UTERLEER EEZMEBE ZAESIMHER-
[TR A FIAEB R Em R mMEBREREE B8
EBRTA FRMBHAF -

TRIEEREMERET L B BRIENRITRR o EREFS
ERAY AZEE HEDR G 5 RIREF FRERR
HOEREBRSRE - HP B E#EHR (Brand

Redesign) * @& L (Brand Revitalization) ~ @R £
(Brand Revamp) * aei&EF##Hi (Brand Reconfiguration) -
IR E 3 (Brand Rejuvenation) * miEEH ELL (Brand
Repositioning) & k& Hi&E (Brand Reinventing) ©

AR AEREERE MR TRAE - ARTR - NEAEFHATER - AI7T
A5 Al SR YA RS ° M RITHVM _EBURTH 78R - 6E 8 LR X AH
PEMDEREREE —F B BEORBRNEN R RBFRTEREE
FRBE DI - WEREMNTDERS - A [HRIHKE] ZAAR - ERER
REZWRESHEARIRM BEE X B8 BE HHEEENmERH
REM-

AT TERFHE | REEERMERERHE —NROBHRE:
1. BNER

BRAES AT AETEERREERR B BER RO TE
HEHUE - D AREE - SRR STHT 0 < s B AN & 10 AR S - BE A
BER AR PRI SR AR BE A ATE W B AN » RIS FE TN ©

2. EiXRE

AERB/RARE REFRIDRERE - BT E A PEEE - B e Ak
Bl BmeAMER BRECHRBNEE s RREEFUTEMAEH
517 RER—MHEE BUTEABENDIZHMANES RES T HEME
BER RENPE BUNBMRE REENEE T ERE 1 1525E
HMEAT BEAZE A

3. EGEARWE

FEE AEEL XPEEFAY - @RREFRINTFEG  REWAHE
100077 shELAFERB TR ENER N EENAREENAESE
BRI ERRE A RE T REET ? I AE S RERNAE?

el B BEENUER BB ? BEXRFERZEFBFHRAD L AR
B RAZCHEEE HASTAERK

4. RHEFETEIT

FEIRTBEBSEIATHRES THREXAD RS FLRRATINM
E BB THRARBRBIMN S MENEEHHMAIBRRE - &F 56F
RERIRE S R ER DB B L EBRENRFEEFREE - —X
BERNRBGNESCENBRIE D0 —XEHENESEBEEE - MME
BRI RESLA IR M AE R A& SR EED -
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